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So you have a website...check! Now it’s time to move onto your next marketing tactic, right?
Before you do that, how is your website doing? How many people are visiting? Are they doing
what you want them to do? Where are they coming from? How old are they?

If you've asked these questions before, the battle is half won. Lucky for you, with this quick
introduction to Google Analytics and a little advice from the Mojo team, you’ll be on your way
to being able to answer those questions for yourself.

Google Analytics? Huh?

GOOGLE ANALYTICS?

Google Analytics (or known as GA by the cool kids today) is a free website analytics tool
provided by Google to help you analyze your website traffic, basic demographic information
about your users, and provide you with key data to determine the success of your website’s
presence in the world. Said another way, Google Analytics is the best tool to peer into the heads
of your website’s visitors and will help you figure out a direction for your website and who you
should be marketing to online.


https://mountainmojogroup.com/blog/introduction-to-google-analytics/

To some, Google Analytics might seem hyperbolic — the “snake o0il” peddled by digital
marketers all over the world.

As both a marketing professional and small-business owner, I'm here to tell you that Google
Analytics is the best tool in your toolbox to market effectively to your customer-base online and
save time and resources.

Why do | need GA? What’s in it for me?

Google Analytics is your source for figuring out the who, the what, and the where for your
website traffic. If you are a brick-and-mortar store, you can see what your online customers
might purchase when they actually visit. If you sell products online, you can understand how
customers found your store and what products they are most likely to purchase if they come
from a specific data source.

Google Analytics allows you to understand your customer behavior and what they like (and
dislike) about your site. More importantly, Google Analytics provides the data so you can cater
your business and marketing direction to address your customers needs.

Without analyzing your website traffic, you will have to rely on a multitude of other sources to
figure out who your customers are, what they are interested in, and how they found your
business. By properly using Google Analytics, you can find out that information (and more) all
in one place- and for free! What a world we live in!
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Installing Google Analytics on Your Website

Before we go further, we recommend that you actually install Google Analytics on your website.
There are two things that you need before installing it on your website: access to the back-end
of your current website and a Gmail email address.

For a step-by-step guide on how to install Google Analytics on your website, click here for
instructions from Google (How to set up Google Analytics) — pair it with the simplified
instructions below to make it even more straightforward:

Step 1 — Can You Edit Your Site?

You need to be able to edit your own site or get ahold of the person who
designed your site and make sure they send you access to your content
management system (CMS) or FTP logins. If you don’t know how to edit
your site using FTP, you'll need to find someone who does.

Step 2 — Creating The Tracking Script
Setting up your Google Analytics account is pretty easy; as with all other

Google accounts, you can use a single sign in to access your
account. Go to www.Google.com/analytics

Click “Sign Up” in the upper right side of the page.

Start using Google Analytics

Sign up

Sign up now, it's easy and free!
Still have questions? Help Center

n - -1
g 5 million pageview cap per month for non AdWords
advertisers

Enter the pertinent information for your site. Data sharing is your own
preference, | don’t have anything to hide, so | don’t worry about it too


https://support.google.com/analytics/answer/1008015?hl=en
https://marketingplatform.google.com/about/analytics/

much; you may feel differently. Once you’ve filled in the correct
information, you must agree to the terms and click “Create Account.”

You are immediately taken to the screen where you can create your
tracking script. This page is a tad intimidating, but don’t worry, this part
will be painless.

Scroll down to the tabbed area that says “Standard” and make sure the
“Standard” tab is selected.
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From here, you need to make some decisions. If you have only one
domain, with no sub-domains and no other domains you need to track,
you choose the radial button next to “A single domain.” If you are
tracking a sub-domain along with a main domain, or two entirely
different domains, make the correct selection.

If you’re using, or plan to use AdWords in the future, you’re going to
want to enable AdWords domain tracking with the check box to the right
of the domain options.

You’ve now configured the basic tag. The script is ready for installation
on your website. Inevitably, there will be other metrics you'll want to
configure, those can come at a later date. For now, start with the basic
tag and see what the data for your website looks like.



2. Paste this code on your site

<script type="textjavascript™

var_gaq=_gaq|l[.

_gaq.push([_setAccount, 'UA-34836430-17);
_gaq.push([_setDomainName’, ‘prettyinplus.com7);
_gaq.push([_trackPageview]);

(function() {

var ga = document.createElement('script); ga.type = text/javascript; ga.async = true;

ga.src = (‘https:’ == document location.protocol ? ‘hitps:/ssl': *hitp:iwww’) + ".google-analytics.com/ga.js’,
var s = document. getElementsByTagName('script)[0]. s.parentNode.insertBefore(ga, s)
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</script=

Step 3 — Installation

Once you’ve made the correct selections, you can then copy your script
into your site. The script should go at the top of the page right before the
</head> tag — some content management systems give you a special
place to enter tracking scripts. Be familiar with what you have to make
sure you're installing the script correctly.

You can also choose to email the instructions to your webmaster just
below the box that contains the code.

Voila! Basic tracking is set up and installed on your site. There is usually
a delay in reporting under the “Standard Reporting” section of Google
Analytics, sometimes a few hours, sometimes a few minutes. To see
traffic to your site immediately, check out the “Real Time” tracking
available within analytics.

Click “Home” in the orange bar, in the upper-left corner, click “Real
Time” and you’ll see what is happening on your website right away.
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If your site is brand new, you might need to enlist family and friends to
land on some pages so you can see their activity. Actual visitors are the
best indicator of correct installation. You can also check to be sure your
script is installed on every page of your site using the tool

at AnalyticsCheckup.com.

Having the basic data related to what is happening on your website is
key to making decisions about nearly everything related to marketing.
Without a way to measure results, you’re making changes based on
guesses and suggestions from Aunt Pammy down the street. Get set up
correctly and you’re going to start making smarter decisions right away.

Based on: How To: Google Analytics Installation for Novices &
Beginners by Carrie Hill Sept 21, 2012.

Reviewing Your Data — The Reports

Once you have successfully installed Google Analytics on your site, sign into your account
(analytics.google.com) and go to your profile. Your dashboard will look something like this:
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Since this is an introduction to Google Analytics, we are going to cover the “Reports” portion of
the dashboard. The Reports are found on the left-hand side of the screen and are broken into
several sections that are listed below.

There are many other features to Google Analytics but Reports are a great place to start
because they provide so much information that is crucial for understanding how your users
interact with your website and who they are and where they are coming from.

Real-Time

Real-Time reports allow you to see current visitors to your site right now. Open up a new tab,
and go to your website to watch magic take place. Within a few seconds, Google Analytics
should be able to tell you what city you are currently located in, what specific web page you are
on, and how you got to the website in the first place.

These types of reports are great to use the minute you send out an e-blast or post something to
your social media account. It’s an exciting way to watch what specific visitors are doing in real-
time on your website.
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While it’s hard to gather any specific data from this type of report, for me and my small
business, it’s fun to watch where users go on your site and you can literally watch them sit on
specific pages. I tend to deduct information like “Boy, these guys are sitting on the ‘services’
page for a long time. They must be reading through everything,” or “They spent two seconds on
the ‘about us’ page...maybe [ need to add more pictures and copy to keep them engaged longer
on that specific page.”

Audience

The two reports that you are going to spend the most time in are the “Audience” and
“Acquisition” reports. The Audience report provides the most information about your website
visitors. This report answers the question of “who” is visiting your website. The Overview tab
of the Audience report will give you a snapshot summary of how many visitors, pages, and the
average length of visit your website received over a given period of time.

Moving to other tabs in the Audience report, you can start to see into demographic data of your
typical website visitor. This includes age, gender, location, technology (computer/mobile

phone, what internet provider, and device), as well as, the interests of your visitors.

We could feature a full series of how to understand and use this report; it is a goldmine of data.
It is not uncommon for our clients to have a “business identity crisis” after viewing this data.

We've heard things like this after reviewing the data:



e ‘I had no idea that people 18-24 were more interested in my products than my target
age group of 34+.”
e "“It’s crazy to me that people who live 400 miles away are interested in what I do”

This report will shine a light on your website visitors and can help you fix your marketing
strategy to attract your target customers, build new marketing campaigns to reach new
customers, or provide inspiration to create or sell new products or services based on who is
actually visiting your site.
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The Acquisition reports illustrate how users found your website and where they came from
specifically. The Acquisition report provides the “where” and “how” users found your site. The
Overview tab will give you a breakdown of specific channels including organic search, paid
search, social, and direct searches.

Organic searches are searches that are performed on Google using a specific search query. lLe.,
“dog kennels in northern Arizona.” If someone clicked on your site from that search query, it is
then called an organic search.

Paid searches are searches that are the result of a user clicking on an AdWords listing (visiting
our PPC page for more details on how AdWords works [LINK]).



Social searches are clicks from specific social media pages onto your site. If someone clicks on
your website URL from Facebook, it will be considered a social search.

Direct searches are searches that result from a user literally typing in your URL into their
browser window. If [ go and type in “mountainmojogroup.com” into my browser, it will be
considered a direct search.

As you click through and dig deeper into the Acquisition report, you will see more specifically
where and how users got to your site. While our description of this type of report is very
shallow, you can still gather a lot of information on what specific marketing campaigns or ideas
are working for your business. If you are noticing a lot of visits are coming from Facebook, your
Facebook marketing strategy is working! If you aren’t seeing a lot of visits from organic
searches, time to consult an SEO specialist [LINK] to beef up your website’s ranking!
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Behavior

At first glance, the Behavior report may look very similar to the Audience report. Underneath
the Overview tab, is the “Behavior Flow” report. A lot of our clients begin drooling upon looking
at this report in detail because of just how much information this section provides on how
users explore your site.

The Behavior Flow report shows the pathway of your users from start to finish on your site. It
is a visual map of what your users did when they visited your site. We recommend that you dig



into this report and spend time looking through pathways to see what your users are doing.
You can gather a lot of information about your website. For example, if users are leaving
straight from the homepage, maybe they are bored! Adding more content may encourage users
to click on other features and go deeper into your site.
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The Discover tab is really a collection of Google Analytics resources, apps, and training
information. If you wanted to learn more about specific features of reports or keep up-to-date
with changes to Google Analytics, the Discover tab is the place to start!
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Admin

The Admin tab should be somewhat familiar to you - assuming that you set-up your Google
Analytics account initially. This tab is where you can find the “settings” for your profile and
account. If you need to add a new user to the account, change your website’s URL for the
profile, or change the account name, the Admin tab is where you will find those settings.

We highly recommend that you set up a filter to exclude your home or office computers from
being tracked in your Google Analytics data. It takes five minutes to accomplish and is

extremely easy to set up.

How to exclude your home or office from Google Analytics:


https://www.cognique.co.uk/blog/exclude-internal-traffic-google-analytics/
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