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An online survey was conducted between May 29 and 31, 2020.

For this survey, a sample of n=501 Ontarians aged 18+ was interviewed online. 

Quotas and weighting were employed to ensure that the sample’s composition 
reflects that of the Ontario population according to census parameters. 

The precision of Ipsos online surveys is measured using a credibility interval. In this 
case, the poll is accurate to within ± 5.0 percentage points, 19 times out of 20, 
had all Canadians aged 18+ been polled. The credibility interval will be wider 
among subsets of the population. 

All sample surveys and polls may be subject to other sources of error, including, 
but not limited to coverage error, and measurement error.
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Survey Methodology
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Stage One Reopen Our Province 

This week the Government of Ontario announced Stage One of its Framework for Reopening Our Province. Stage One, which begins on Tuesday, May 19, will allow certain workplaces to reopen if they are 
able to follow public health advice. This includes retail, construction, and seasonal activities, like golf courses. Other workplaces will remain closed until it’s safe to reopen based on public health advice. 
5b. Have you heard about stage one of the Framework to reopen the province? Base:  All respondents (May 15-17 n=401). 
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Most Ontarians have heard Ontario has announced Stage One of the Reopening Framework.

79%
Ages 55+ (92) vs. 
35-54 (92%) vs.     
18-34 (81%)

UNSURE
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Speed of Reopening

Q1a. The Government of Ontario recently announced Stage One of its Framework for Reopening Our Province, 
which began on May 19. Stage One allows certain workplaces to reopen if they are able to follow public health 
advice. This includes retail, construction, and seasonal activities, like golf courses. Other workplaces will remain 
closed until it's safe to reopen based on public health advice. Which of the following is closest to your personal 
point of view about Ontario's Framework for Reopening?((May 15-17 n=401, May 29-31 n=501)
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Stage One is starting at the

right time, and balances

economic and public health

concerns.

Stage one is too restrictive. We

need to move faster to get

Ontario reopened.

It’s too early for stage one. It 

will move us too fast and is too 

risky. 

RIGHT  TIME TOO SLOW TOO FAST

Most believe reopening is moving at right pace. Those who believe pace is too quick outnumber those who say it is too slow 3:1. 

May 29-31 May 15-17
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Comfort With Resuming Activities

Ready now or 

within next 2 

weeks

Next month Next 3 

months 

Next 6 months 

or more

Q2. As the province begins to reopen, people will resume “regular” activities of life they had given up. When do you think you’ll feel comfortable 
participating in each of these activities in Ontario? 
Base:  All respondents (May 29-31 n=501) 
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Shop at a community farmers' market

Go to a beauty salon or barber shop

Travel by taxi or ride sharing

Travel by public transit (e.g., train, bus, streetcar)

Shop at an indoor mall

Eat at a restaurant

Stay in a hotel

Book an overnight stay in Ontario for a vacation

Work out at the gym

Go to an art gallery or museum

Allow a child who is close to me go to day camp

Go to an amusement park or other outdoor entertainment facility

Allow a child who is close to me to participate in team sports

Go to a movie theatre or live theatre to see a show

Allow a child who is close to me to go to dance, music or theatre lessons in a…

Go to a nightclub or bar

Allow a child who is close to me to go to overnight camp

Travel by airplane

Go to a live concert at a large venue

Attend a major professional sport open to the public

While there is some variation between activities, the majority of the population does not anticipate being ready to resume regular activities this 

summer (within the next 3 months).  Three months is the prevailing view on the earliest they will re-start most activities.  Most Ontarians do not 

anticipate being comfortable to going to a bar or nightclub, travelling by airplane, going to a large venue or large sporting event for 6 months or 

more. Half to six in ten do not think they will allow a child close to them to go to day or overnight camp for 6 months at least.
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Impact Of Protective Measures

MUCH MORE 

LIKELY

SOMEWHAT 

MORE  LIKELY
NO IMPACT

Q3. To what extent, if any, does the following make you more likely to resume 'regular' activities of life? 
Base:  All respondents (May 29-31 n=501) 
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A vaccine for COVID-19 is developed

An effective treatment for COVID-19 is discovered

There is a steady reduction in new cases of COVID-19

Workplaces that follow public health guidelines are certified

More high-risk people, including frontline employees, are getting COVID-19

tests

Tougher penalties for people who don’t physically distance are imposed

The government introduces a system to trace COVID-19 cases

Masks are made mandatory in public

You notice most people are physically distancing in public

There is a dramatic increase in the number of COVID-19 tests completed

each day

You hear from political leaders that COVID-19 is under control

Having a vaccine or effective treatment for COVID-19 are the strongest motivators to resuming normal activities. However, just about every other 

intervention tested moves some of those reluctant.  Most Ontarians (72%) say they would be much more likely to resume activities based on at least 

one of these (excluding vaccine or treatment) -- suggesting a possible combination of interventions could move a significant number of people. The 

most effective are fewer cases being reported and enforcement of public health guidelines by imposing a certification process for businesses,.  

Noticing that people are adhering to physical distancing is a motivation for many.  Interestingly, increased testing is not as motivating as other 

intervention options.
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Awareness of Stage 1 universal.

Public confident with present pace of reopening. More concern with too fast than too slow.

Little regional variation in opinions. 

Ontarians remain reluctant to reengage with economy and society. Similar to comparative markets. 

Desire – Risk = Time

Combination of risk mitigation measures increases speed of reengaging.   
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Summary

Sources
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Contact
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