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Mission Statement 

     To promote Simcoe County as a first class tourist destination 
by further developing the tourism industry and community 
partnerships and to provide tourism leadership throughout 
Simcoe County 

 
 
 



Services 

n  Local distribution of tourism industry marketing collateral to 
more than 50 racks in Simcoe County 

n  Spring and fall border run distribution along Highway 401 
corridor and into Quebec 

n  12-month operation of visitor information centre, located at 
the Simcoe County Museum 

n  Summer Student Training 



2015 Consumer & Trade Shows 

n  Toronto Boat Show 
n  Toronto Golf & Travel Show 
n  Ottawa Travel & Vacation Show 
n  Spring Cottage Life Show 
n  Toronto Bike Show 
n  Rendez-Vous Canada 
n  What’s Happening? – Travel 

Ontario Expo (Chinese Market) 



2015 Tourism Publications 

n  Golf Guide 
n  Boating Guide 
 



2015 Tourism Publications 

n  Partner Lure Piece  
n  Guide Map 



Tourism Development   

Outdoor 
Recreation 

Culture Agri-
Culinary 



Outdoor - Cycling 

Partners  
 Oro-Medonte, Trillium Foundation, RTO7 

 Outcomes 
n 3 route maps produced 
n  Interactive website 
n Digital Marketing Campaign 
n Yearly participation in Toronto Bicycle Show 
n Research project 
n Over 300 + signs throughout Simcoe County  
n Share The Road and Directional signage by 

Spring 2016 
n Cycle and Stay program 

 



Cycling 

120 Cyclists from Quebec, 1 week 
stay in Simcoe County 
 
Hub and Spoke approach, 
coordination by Tourism Barrie and 
Cycle Simcoe  
 
2 routes per day - avid and 
recreational 
 



 
Cycling  

     
42 Cyclists from Belleville area 
3 night stay in Simcoe County 
 
Hub and Spoke, coordinated by 
Ontario’s Lake Country and Cycle 
Simcoe 
 
All recreational 
 
 
 
 

Brendan and event organizer 



Cycling 

Bike Repair Stands 
 

§  5 installed 

§  15 installed by 
Spring 2016 

§  Locally 
produced 

§  Custom 
advertising 

 
 
 



Outdoor - Waterways 

Partners 
n RTO7 
n Town of Wasaga Beach 
n NVCA  
n  Innisdale Secondary School  
n Georgian College 

 

       Outcome 
6 Trails head signs: 

n 2 Wasaga  
n 2 Springwater  
n 2 Essa 

  



Trail Head Kiosks 



Trail Head Kiosks 

    Kiosks  
 

§  Built by students at 
Innisdale Secondary 
School, Barrie 



Culture 

n  Cultural Development Co-ordinator as a resource to 
partners 

n  Cultural Grant $200,000 in 2016 
 
n  Cultural Vignettes partnership 
 with RTO7 

n  Champlain Commemorations  

n  Pan Am Games 
      
 
 

 
 



Culture – Pan Am Games 



Culinary 

n  Tap into Maple 
 
n  Savour Simcoe 
 
n  Saints and Sinners  
 
n  Revival of The Huronia Food Trail, North Simcoe 
 
n  Agri-culinary mapping 
 

 
 



GBDDP update 

n  RTO7 partnership funding project to develop new business 
model  

n  Ferrell + Partners  - 3 year strategy for the Georgian Bay 
Coastal Route 

n  F+P has met with key stakeholders to gather input 
n  Currently working with Steering Committee to develop the 

strategy 
n  So much has been accomplished since 2008 
n  Further develop product around Georgian Bay 
n  Communication and engagement is major priority moving 

forward 
n  New website being developed 
n  Details of the strategy will be revealed in the new year 

 



 

THANK YOU 
 

Contact 
kathryn.stephenson@simcoe.ca 

705-726-9300  ext 1239 
experience.simcoe.ca 

 
 


